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What is JCR?

A journal with 12 sponsoring 
organizations, covering statistics, 
economics, psychology, anthropology. 

Interdisciplinary - JCR does not ask what 
a single perspective can say about many 
topics, but what many perspectives can 
say about a single topic.  

Its readers are united by common 
interest in a slice of life, not a slice of 
science.



What is JCR Not?

JCR has shown a principled wish over 
the years not to be a marketing journal.  

Why?  Because that’s been tried and it’s 
not a good way to study consumers.  

You get better insights if you don’t 
assume that the consumer is prey and 
the scholar has been hired by the 
predators.  
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The Results: Are they useful 
to someone with a pragmatic 
interest in a consumption 
phenomenon? 

The Theory:
Does the 
explanation of 
the results 
conform to 
and extend 
theory within 
a discipline?

The Procedures:
Do the methods 
used to test the 
explanation inspire 
some confidence 
in the results? 

A Paper 
Should 
Survive 
Three Kinds 
of Question.
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Why Send Your Best Work to JCR?

1.The most selective journal 
in consumer research.

2001
11.9%

2002
10.6%

2003
14.4%

2004
17.1%

2005
12.0%Acceptance Rate

2.The fastest turnaround 
time.

2001
71 days

2002
71 days

2003
52 days

2004
41 days

2005
42 daysTurnaround exc desk rej.



Why Send Your Best Work to JCR?

3.Very broad coverage by 
abstracters and indexers 
(35 services).

4.You own your copyright 
along with unmatched 
third-party distribution.



To Publish in JCR:

1.Declare your contribution up front, 
and be bold.

2.Find a mentor to read paper before 
you submit.

3.Share your reviews with a mentor.


